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AUTHENTIC & UNIQUE




GROWTH COMPARISON
INTERNATIONAL ARRIVALS 2017

Slovenija Evropa S Evropa V Evropa JEvropa Azija

Vir: UNWTO, SURS



EEZ3 ECONOMIC VALUE OF TOURISM

16 § 10%

trililion $ svetovnega

i TOURISM . .. SERVICE

Vir: UNWTO, SURS



EETH GROWTH COMPARISON
TOURISM RECEIPTS EXPORT 2017

<

, ' 12,8 %
Mﬁ_’,; .' , . 2 ' §§

4,9 % < s
GLOBAL AVERAGE

264
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Vir: UNWTO, BANKA SLOVENIJE



A GOOD GEOGRAPHICAL
DISPERSION OF OVERNIGHTS

12MI0
(2017
)

THERMAL
PANNONIAN

ALPINE SLOVENIA SLOVENIA

LIUBLIANA &
CENTRAL SLOVENIA 34

16% ue!s‘:?:a::ligns

MEDITERRANEAN & represent

KARST SLOVENIA
OVERNIGHTS
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Strategy of Sustainable Growth of
Slovenian Tourism 2017-2021

Slovenia is a global green boutique destination
for discerning visitor,

looking for active and diverse experiences,
tranquility and personal benetfits.



Strategy of Sustainable Growth of
Slovenian Tourism 2017-2021

Slovenia is a global GREEN BOUTIQUE destination
for DISGERNING visitor,

Looking for active and diverse EXPERIENGES,
tranquility and personal benetfits.
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the meeting point of
the 4 geographlcal worlds
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w GREEN PHILOSOPHY OF SLOVENIAN TOURISM

IS GREEN AGTS GREEN PROMOTES GREEN

STRONG GREEN SCHEME OF WE FEEL GREEN AND WE
GREEN FACTS SLOVENIAN TOURISM PROMOTEIT

GREEN SCHEME OF SLOVENIAN TOURISM ‘ [ a
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9. Bohinj. 10. Smarjedbe Toplice, 11 Skofi Lok, 12 Divats, 1. Scfons, 14 Hrpelje-Kozina. 15. Komen. 16. Razkeizie S -
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'\ STRONG GREEN FACTS

¥
« 60% of its surface is
covered with forest.
« 2/3 of its surface is
protected.
+ Over 20,000 animal and
plant species. SOR L
* Rich in water. el
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Sl(WENIA WAS TIIE WINNE

NATIONAL GEOGRAPHIC WORLD LEGAGY AWAIII]
in the category of

Destination leaderSII“l LEGACY Jiy:3

at ITB Berlin 2017
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W GREEN PHILOSOPHY OF SLOVENIAN TOURISM

PROMOTES GREEN

WE FEEL GREEN AND WE
PROMOTEIT

AGTS GREEN

STRONG GREEN SCHEME OF
GREEN FACTS SLOVENIAN TOURISM

\ W GREEN SCHEME OF SLOVENIAN TOURISM
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Convention & Culture Partner
ITB Berlin 2017
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GSST COVERS
2 LEVELS
DESTINATIONS

9 MAIN
CHARACTERISTICS ...

Slovenian character




WFOUNDMIONS OF THE GSST

FOR
DESTINATIONS
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0 United Nations © Man and
- - Educational, Scientificand | the Biosphere
Cultural Organization | Programme
iV .
Eculahel BIO HOTELS

EUROPARC

Green Key PROTECTED AREAS
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THE PROCESS SLOVENIA GREEN STANDARD
for DESTINATIONS BLLEILIC R

Appointing a Settin Increasing GREEN
g up a

GREEN GREEN TEAM AWARENESS OF ALL

COORDINATOR STAKEHOLDERS

Signing the
GREEN POLICY

Drafting an Submitting Gathering Carrvi :
ACTION PLAN FOR :f,'l’,'l'l'::?"&u" FOR INFORMATION sﬁ;;?vrgg o
MEASURES R (ON-LINE REPORT)

Defining LOCAL Submitting an

Work
GREEN CHARACTER application for e
& USP FIELD TRIP

After 3 years
REASSESMENT

Easy-to use TOOLS and on-going SUPPORT By the accredited partner



for DESTINATIONS

Information about
the destination

DESTINATION MANAGEMENT

NATURE & SCENARY

ENVIROMENT & GLIMATE

AREAS OF GREEN STANDARD

GREEN DESTINATIONS STANDARD is a
GSTC-recognised

set of criteria to measure, monitor and improve the
sustainability policy and management of
destinations and regions. It makes sustainable
development concrete, objective and
demonstrable, covering the following areas:

CULTURE & TRADITION

BUSINESS & HOSPITALITY
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PROVIDERS THAT ENABLE THEM TO: their sustainability



W MAIN MILESTONES IN GSST DEVELOPMENT

2009 2010 2011 2014 2013

Strategic Manual for hotels Partnership Development Call for
guidelines and for declaration for of Green destinations and
actions for implementation sustainable Scheme of providers - pilot
development of of sustainable development Slovenian phase
green tourism business models of Slovenian Tourism



20117

drd call, ITB Berlin partner,
Partnership declaration for
sustainable growth of
Slovenian tourism

EETR MAIN MILESTONES IN GSST DEVELOPMENT

2016

2nd call, Consortium
Slovenia Green, Glohal

¢ (Green Destinations Day,
Sloveniafirst green
destination in the world

4th call, upgrade with
attractions,
re-certification of pilot
destinations



EG SLOVENIA GREEN FAMILY

ERENY,

DESTINATION \ﬁ

Gold !‘







—

\
- "
T
-8 A
o
s
PEYR, T :
» . % > %
. » b !



- I FEEL
SLOVENIA



