
















´





 

























cultural and creative industries 



“those creative enterprises, which are 
working mainly on a profit-oriented basis and 
are concerned with the creation, production, 
distribution and/or media distribution of 
cultural/creative products and services.” 

Conference of  German Economic Ministers, June 2008 
 

„Unter Kultur- und Kreativwirtschaft werden 
diejenigen Kultur- und Kreativunternehmen 
erfasst, welche überwiegend erwerbswirt-
schaftlich orientiert sind und sich mit der 
Schaffung, Produktion, Verteilung und/oder 
medialen Verbreitung von kulturellen und 
kreativen Gütern und Dienstleistungen 
befassen.“ 

Wirtschaftsministerkonferenz, Juni 2008 
 



 



12 subsectors of creative industries 



 





 

communication  



 

communication  



 

value (creation) chain 



 

ideas and passion are essentiell, as well as livelihood and  
earning profit. one is where it all starts, the creative act,  
the momentum of innovation and the other one is the  
requirement to create a sustainable job model around  
ones creative talent.     





 

communication  











 

















 

economic study on creative  
industries in Regensburg 

to evaluate potential in 2014 







study recommends certain 
tasks and fields of action 

















actors in the cultural and  
creative industries 



 



 

heterogeneous  

solo self-employed 

low income 































 













 

the ideas to creative products 









 



 



 



 















space for creative industries 
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STAKEHOLDERS 
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