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General Information

Every country and piloting location follows an individual approach on how they present the COCO4CCI
project and its online material on their national websites and how these are connected to the tandem
partners. Some partners created a new website from scratch with only COCO4CCl relevant material,
others used their existing structures. A short summary and overview can be found in the table below. More
information and details can be found in the country reports attached to this document:

Country Tandem National COCO4CCIl Website Link
Partners
Austria Biz-Up Joined (Content on CREARE page, | Link
CREARE #Creativitydrivesinnovation; Biz-Up links to it)
Germany bwcon Joined tandem website Link
HdM
Italy SIAV Joined tandem website Link
UNIVE
Poland AS in | Joined tandem website (coco4cci.pl) Tandem website
szeczecin + Facebook page (operated by Academy of Art)
NCC Facebook
Slovakia CIKE 4 information channels: CIKE website
Separate information on partner websites; SBA website
Joined Facebook page and Online Platform Facebook: CoCo4CClI Slovakia
SBA Online Platform Solved
Slovenia CCIS Website targeting especially AVMs Link
RRA LUR Website targeting especially CCls Link
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https://creativeregion.org/blog/creativity-drives-innovation/
http://cocobw.de/about-us/ressourcen/
http://www.factoryofknowledge.net/gate/contents/community?openform&id=58E5DA3D04FFD9AEC12583D7004CBEE9
http://www.coco4cci.pl/
https://www.facebook.com/COCO4CCI-Polska-105560864541481
https://www.cike.sk/project/culture-and-creative-industries-cooperation-collider-coco/
https://www.npc.sk/sk/projekty/medzinarodne-projekty/coco4cci/o-projekte-coco4cci/
https://www.solved.fi/
https://kreativniportal.gzs.si/
https://www.rcke.si/en/
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Online Materials

A short summary of all online materials created and disseminated can be found in the following chapters.
More details can be found in the attached country reports.

Awareness Raising

Several awareness raising materials were published on every partners’ websites, these include articles and
interviews on creative and cultural Industries, the power of creativity and the potential impact it has on
advanced manufacturing. Best practices were shared in articles and videos and the awareness raising
materials developed throughout the COCO4CCI process were published (e.g. Wholebrainer Brochure, quiz,
transnational mapping report, and the survey of the impact of Covid-19 on creative industries and AVMs).

Training Materials

The following training materials were implemented on the national tandem websites:

Titel

Language

Link

Case  Studies
and specialized
knowledge

Case Studies (24 online interviews with founders of
the cultural and creative industries in Stuttgart
region)

German

Link

Article: Cool templates from the field of
entrepreneurship and innovation? There are far more
than "just” the omnipresent Business Model Canvas by
Osterwalder. A compilation of the coolest toolboxes
and templates that can be downloaded free of charge
from the internet.

German

L
=]
=

Expert Interview: In an interview with Margit Wolf,
she describes the importance of the cooperation
between the creative industries and industry. As
project manager at the WRS in the creative industries
sector, she actively promotes this networking
together with her colleagues and provides numerous
best practice cases in this interview.

German

Web tutorial series (8): In this workshop series, we
will show you good and inexpensive tools that can
help you on the way from the idea to the marketable
product or service.

German

Technology - Industrial Automation: Creativity &
Artificial Intelligence

Italian

Video interview: Artificial intelligence and art - how
to create new meaning for advanced manufacturing
companies’

Italian with English
Subtitles
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https://www.youtube.com/playlist?list=PLIAIenOakZBwbbwv3aOpvRS3QiUOU9WFj
http://cocobw.de/2021/03/23/die-toolbox-toolbox-die-drei-besten-toolboxen-und-templates-rund-um-entrepreneurship-und-innovation/
http://cocobw.de/2021/03/05/elementor-3239/
https://www.notion.so/Prototyping-for-Growth-Hackers-7bfbb23ef1314fe3a3666fcee0ed5c47
http://www.factoryofknowledge.net/gate/contents/community?openform&id=58E5DA3D04FFD9AEC12583D7004CBEE9
https://www.youtube.com/watch?v=o_ZUETI0R68
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Article: Design Thinking is not enough Polish and English Link
Case Study / article on future trends by Zuzanna | Polish Link
Skalska
Article / case study on future trends (3D printing | German and English | Link
within the construction sector)
Article and Web Tutorial (3 videos) on IPR German and English Link
Web Tutorial - | Video: #COCO4CCI - Talk about: Mindset with Edoardo | Italian with English | Link
Mindset Fainello Subtitles
Video: Talk about: Mindset with Valentino Catricala Italian with English | Link
Subtitles
Podcast + article: Podcast in Slovak; | Podcast
Creativity and circular economy artlc.le in Slovak and Article
English
Podcast + article: Podcast in Slovak; | Podcast
Innovation in times of crisis - is sustainability and artlc.le in Slovak and Article
. English
creativity the answer?
Webinar: Circular Design English Link
Webinar Series (3): Service Design English Link
Web Tutorial - | Web Tutorial: This presentation was given during the | German Link
Future Trends | Hightech Summit Baden-Wirttemberg 2020. Manuel
Kulzer introduced the Competence Centre and the Al
Trainer Programme and presented two Al pilot
projects run in this framework
Video: #COCO4CCl - Talk about: Trends with Laura | Italian with English | Link
Aglio Subtitles
Podcast + article: Service design Podcast in Slovak; | Podcast
article in Slovak and .
: Article
English
Podcast + article: Circular Design and Biomimicry Podcast in Slovak; | Podcast
article in Slovak and .
: Article
English
Webinar Series (3): “Hello, futures”: special focus on | English Link
the importance of speculative design
Web Tutorial - | Web Tutorial: Maximiliam Schmierer, CEO of b.Rex, | German Link

Technology

presents an overview of the technologies his company
uses for client projects: from augmented and virtual
reality to CGI & 3D animation, as well as a real-life
use case:
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https://formy.xyz/artykul/design-thinking-nie-wystarczy/
https://coco4cci.pl/index.php/2021/03/16/info-day-wyklad-zuzanny-skalskiej/
https://creativeregion.org/2021/02/bauen-mit-dem-3d-drucker/
https://creativeregion.org/2021/03/geistiges-eigentum-bei-creative-collaborations/
https://www.youtube.com/hashtag/coco4cci
https://www.youtube.com/watch?v=FIOTjT1EMh4&list=PL5ojYO7CFQVCt0fwu5x5fqSaPwWwIV0GO&index=2
https://www.youtube.com/watch?v=XoQepkKtTXo
https://anchor.fm/omp-sba
https://www.cike.sk/blog/
https://anchor.fm/omp-sba
https://www.cike.sk/blog/
https://kreativniportal.gzs.si/video-knjiznica/
https://kreativniportal.gzs.si/video-knjiznica/
http://cocobw.de/about-us/ressourcen/
https://www.youtube.com/hashtag/coco4cci
https://www.youtube.com/watch?v=tBD0Viu2ycQ
https://anchor.fm/omp-sba
https://www.cike.sk/blog/
https://anchor.fm/omp-sba
https://www.cike.sk/blog/
https://www.rcke.si/en/video
http://cocobw.de/about-us/ressourcen/
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English

Web Tutorial: Robin Wenk, CEO of Lightshape, shows | German Link
a real use case developed for AUDI AG. The core of
the system at Audi in Ingostadt is the HCC
communication software created by LIGHTSHAPE,
which enables the collaborative work of several
users.
Video: #COCO4CCl - Talk about: Technologies with | Italian with English | Link
Shira Fano Subtitles
Video: Talk about: Technologies with Alfredo Adamo Italian with English | Link
Subtitles
Podcast + article: Technologies for a sustainable | Podcast in Slovak; | Podcast
future - Introduction article in Slovak and .
i Article
English -
Podcast + article: Technologies for a sustainable | Podcast in Slovak; | Podcast
future - Blockchain and 3D printing article in Slovak and Article

Matchmaking Tool

Every country chose a different approach on how to do maintain an active online matchmaking:

Country Online Matchmaking Tool Link

Austria Creative Coffee Break - Video matchmaking profile | Link
ccl

Germany Active Matchmaking by offering a sign up and | Link
registration option

Italy Matchmaking Cards / Information Sheet with | Link
interested parties

Poland Individual Matchmaking with a Mural Board as | Link
conversation and discussion starter
+ online presentation of companies who look for
collaborations

Slovakia Online Matchmaking and Networking platform Link

Slovenia Link to existing CCl + AVM matchmaking platform
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http://cocobw.de/about-us/ressourcen/
https://www.youtube.com/watch?v=ik1b3yig4DY&list=PL5ojYO7CFQVCt0fwu5x5fqSaPwWwIV0GO&index=3
https://www.youtube.com/watch?v=TFIY6cvrfiI&t=186s
https://anchor.fm/omp-sba
https://www.cike.sk/blog/
https://anchor.fm/omp-sba
https://www.cike.sk/blog/
https://creativeregion.org/blog/creativity-drives-innovation/
http://cocobw.de/mitmachen/
http://www.factoryofknowledge.net/publications/COCO4CCI-Creativity_Drives_Innovation/index.html
https://coco4cci.pl/index.php/2021/02/18/wizyty-studyjne-w-firmach-z-sektora-cci-w-szczecinie/
https://www.solved.fi/
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General Information

Tandem Partners:
Business Upper Austria

+

CREATIVE REGION Linz & Upper Austria

National COCO4CCl website:

The Austrian COCO4CCI team decided that the main target group for the national COCO4CCI website are
the Creative Industries. This group can be mainly reached through the CREATIVE REGION website. A
special hashtag was created to filter out the specific COCO relevant content: “Creativity Drives
Innovation”

The AVM side and Partners by Business Upper Austria will be mainly reached through personal contact and

a page on the websites (m-h-c.at and mechatronik-cluster.at) links directly to the CREATIVE REGION page
and the specific COCO content (https://creativeregion.org/blog/creativity-drives-innovation/).

CREATIVE
EFGIO?G

CREATIVE COFFEE BREAK #2090 MIT
MY ESEL

MIT MY ESEL Creatia Collcberation

-

¥

CREATIVE REGION website for COCO online materials "Creativity drives Innovation"

Page 1
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Online Materials

The online materials range from interviews to case studies. All to be found under the hashtag “Creativity
drives innovation” at creativeregion.org.

Awareness Raising

For the online awareness raising, we decided to publish an interview by Wolfgang Gumpelmaier-Mach and
Laura Smith on the relevance of creativity in the innovation process.

INDUSTRIE NEU DENKEN:
KREATIVITAT SCHAFFT

INNOVATION

OEBCHREREN AM 2. JUU 2020 VON WOLFGANG GUMPEUMAER MACH

Kooperationen entlang neuer Wertschépfungsketten

mit als haben wir uns zum Ziel gesetst, dis Vernetrung awischen dur
Kuhtur- und gimch ,Cultaral chustrius®, kurz CCI it Fakus
aut odvanced mamfactueing” (kurz AVM) 1 férdem und voranzutrulbes und Kooperationsn entiang nesee
Wertschdpfungaketten u sembglichun. Dbur des Projekt 1 und die damit
erzihlen Projoktmanagerin Loure Smith ven der Lus oo Lpiar ool wed KemmunBotioasmanager Welfgang
Gumpalmaier-Moach voo dor CREATIVE REGION im Gesprikh.

In this article, the video - recorded during the INFO DAY in Steyr - was used to highlight the collaboration
between CClI and AVM once more. Also, the Whole Brainer Brochure was mentioned and linked to raise
awareness amongst the target groups.

Collaborotion Callidar for Culturol end Creative Industrios
Ihr habt euch mit “advanced architecture” einen
thematischen Fokus gesetzt. Was versteht man dorunter?

Furthermore, another article was published on the Business Upper Austria Website on one of the INFO Day
Events in Steyr, in order to raise the AVM awareness on the topic.

Page 2
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Vor allem in wirtschaftlich k fordernden Zeiten b es
innovative Ideen und den Mut, neue Wege einzuschlagen. Der
Kreativwirtschaft mit ihrer Innovationskraft kommt dabei eine
entscheidende Rolle zu. Bei den OPEN STUDIOS in Steyr am 25.
ber bel die herinnen und her Einblicke in die
Arbeit von Kreativen und erlebten, wie diese unseren Alltag pragt. Gabriel Grube

Projokimanages
Schwerpunict Tisoh!

Training Materials

Austria prepared two Training Materials:
1. Future Trends Article/ ase Study Publication on 3D Printing within the construction sector in

German: https://creativeregion.org/2021/02/bauen-mit-dem-3d-drucker/. The English version of
the training material (PDF) is also linked in the German article.

ey
m—_

BAUEN MIT DEM 3D-DRUCKER TREND: ADDITIVE

GRacyes RN 4ia e, S5 UR 2301 U PTST——n——

1. Article and web tutorial on IPR in Austria/EU in German:
https://creativeregion.org/2021/03/geistiges-eigentum-bei-creative-collaborations/. The English

version of the training material (PDF) - including three videos on IPR - is also linked in the German
article.

Page 3
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GEISTIGES EIGENTUM BEI ITELLECTUAL PROPERTY FOR
CREATIVE COLLABORATIONS CREATIVE COLLABORATIONS

B L

Matchmaking Tool

For the Austrian COCO4CCl Matchmaking we decided to create videos called “Creative Coffee Break”
where CClIs are interviewed and have the chance to present themselves, their work and talk about
relevant topics. These interviews are available on the CREATIVE REGION website, in video format as well
as in written form. Goal of these videos is to give the AVMs a chance to see the person behind a name /
brand and ideally motivate them to cooperate with them.

CREATIVE COFFEE BREAK #ls MIT

MICHAEL HOLZER

Synergien beim Grofik- und Mobeldesign nutzen

[N bt et o v Mk Ao ox € g s Truhce

8 w3 o e, war oe devem 4 ok ebeton 7 s (o
W e A At 43 S et a A Pl e GO bt 6P o L o B
Aanya b o Coon Devct. w
ertobes &) Weser. TROAONE e mesegl WE U e e roed

Creative Coffee Break #14 mit Michael Holzer zum Nachlesen

CEEATVE REDIOMN Vs st Wichae! e

S Ve M, Prod dndongs o 3o Pl Uobutteane. Do bt m et o boonin Spebrion
ety e 20—t B -G ek ©
e

] G
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Impact and Follow-Up

Users and visitors of the (regional) website:
In the time between October 2020 and March 2021, the articles were viewed 760 times.

Upcoming plan and steps for the website:

The website will be further developed within the process, especially with a bigger focus on explaining the
matchmaking process, for potential participants to understand and know what to expect.

Page 5
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Author: Magdalena Weinle
Contributor(s): bwcon, HdM
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Description

PP& and PP9 have decided to set up a new regional Tandem website that provides targeted information
about the project. The integration into the existing websites of bwcon and HdM proved to be impractical
from a technical and administrative point of view. Online tools, interviews, etc. are presented here
http:/ /cocobw.de/about-us/ressourcen/ and also distributed via the Social Media channels of PP& and

Content / Short description

Photo / Screenshot

Maximiliam Schmierer, CED of
b.Rex, an overview of the
technologies his company uses
for client projects:  from
augmented and virtual reality to
CGI & 3D animation. He presents
a real-life use case: Munis, a
platform they doveloped for
organising online events and
trade fairs, where wusers can
interact online, navigate through
stands, embed and schedule
livestreams into the event stage
and see in real time where
customers are on the platform
and what they aro interested in.

PP3.

Documentation

# Type Online since

1 Weob 09/03/2021
Tutorial

2 Weob 09/03/2021

Tutorial

Robin Wenk, CEO of Lightshape,
shows a real use case developed
for AUDI AG. The core of the
system at Audi in Ingostadt is the
HCC communication software
croated by LIGHTSHAPE, which
enables the collaborative work of
soveral users. Simple consumer
hardware such as Oculus Rift and
HTC Vive can be used for this,
but also, as in this case,
professional tracking systems or
VR headsets. This allows a whole
team of users to communicate in
a physical space in VR and
oxamine virtual models. In
addition, multiple VR headsots
and holedacks can connect from

Page 1
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anywhere in the world. All usors
are in the same virtual space and
discuss their respective problems
on the 3D model at hand. In this
way, complicated situations can
be oxprossed and ovaluated,
completely  independent  of
physical limitations. The XR
system is particularly easy to
use, even for users without prior
oxperience with the system.

3 Web
Tutorial
(Toolbox)

19/03/2021

Cool templates from the field of
entreprenecurship and innovation?
There are far more than “just”
the omnipresent Business Model
Canvas by Ostorwalder. A
compilation of the coolest
toolboxes and templates that can
be downloaded free of charge
from the internet.

Don Toatbar Toofou [oe i besten Tookmnes w7 Templsten A um
[ERm——

4 Case Study

(24 Online
Interviews)

Started in
June 2020

How are the founders of the
cultural and creative industries in
the region doing at the moment?
What are their projects and
goals? What hurdles did they
have to overcome and what
tricks did they use to make it?
How do | win pitches? Where do |
find the right network partners?

We answeor these questions and
many more in  our woeekly
Founder Insights!

5 Case Study
(Expert

Interview)

09/03/2021

The creative industries are an
important economic factor in the
Stuttgart Region. It provides a
lively environment and is more
than just a source of impetus for
other industries. The Stuttgart
Region Economic Development
Corporation

(Wirtschaftsforderung Region
Stuttgart GmbH, WRS) is helping
to further strengthen and better
network this diverse sector. We
found out how important

LA e 1. 4 e R

Page 2
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cooperation between the
creative industries and industry is
in a conversation with Margit
Wolf. As project manager at the
WRS in the creative industries
sector, she actively promotes this
networking together with her
colleagues and provides
numerous best practice cases in
this interviow.

Started
June 2020

Created a great idea and now
what to do next? Which channels
do you use to reach your target
groups and how can you best
convince them  of  your
innovation? In this workshop
sories, we will show you good
and inexpensive tools that can
help you on the way from the
idea to the marketable product
or sarvice.

6 Web
Tutorials
(8)

7 Weab
Tutorial

09/03/2021

This presentation was given
during the Hightech Summit
Baden-Wirttemberg 2020.
Manuel Kulzer introduced the
Competence Centre and the Al
Trainer Programme and
presented two Al pilot projects
run in this framework. The pilot
project with Josef Buschbacher
from CLC is about the conception
of an Al assistance software in
care, and the related analysis
and design phase in the HCD
process. The AskYourUl pilot
project introduced by Manesklou
is focused on the prototyping and
evaluation phases.

Page 3

Page 15



interreg M
CENTRAL EUROPE (it

// Attachment 3: Report Italy (UNIVE and SIAV)

miterreg

CENTRAL EUROPE i

D.13.2.2

ONLINE TRAINING MATERIALS
PART 1

Italy

Version 1
03/2021

Author(s):
Contributor(s): PP8 - Universita Ca’ Foscari Venezia and PP10 Confindustria Veneto SIAV S.p.A.

©

Page 16



Witerreg

European Union

CENTRAL EUROPE i

witerreg

Durcpan Urian

CENTRAL EUROPE ===

General Information

Tandem Partners: Confindustria Yeneto Siav; Universita Ca" Foscari Venezia
National COCO4CCl website:

http: ! fwww. fact knowledee.net/gate/contents/communil enforméid=58E5DA3D04FFDAEC 12583
D7004CBEES

Online Materials

Awareness Raising

Veneto region’s partners developed a set of tools to train and deliver valuable online content on the three
key topics for CCI-AVM cooperation collider: trend, mindset and technology.

The tools we present in the report are as following:

Training material

1) 2 case studies video interviews

2) 6 web tutorial video pills

“Matchmaking Profile - Cards™ as match-making online tool

Report on Covid impacts on CCI sector

Training Materials

1) We developed the content and the realization of two case studies.

a.

“Technology - Industrial Automation: Creativity & Artificial Intelligence”. We created the case
study, which is currently being approved by the company we have identified as a best practice
in the Veneto Region, for the application of Artificial Intelligence in business processes and
business models. The interview with the Company’s expert and the publication of the video on
our website is scheduled for the second week of April.

“Artificial intelligence and art - how to create new meaning for advanced manufacturing
companies. We interviewed the artists Oriana Persico and Salvatore laconesi, founders of the
Her She Loves Data research centre, which studies the psychological and social implications of
technologies. The Datapoesis project is carried out by their research centre thanks to an
invitation to a tender and a consortium of entrepreneurs from Ivrea who took over the Olivetti
factories to start a regeneration process. The first datapoetic object is "Objective”. It is a
public lighting lamp animated by real-time data on the state of extreme poverty in the world.
This lamp informs us of how many people leave or enter into this condition, which the United
Hations defines as $1.9 a day to survive. It is a lamp that will never go out until this number of
people in the world falls below the threshold of 500,000, “Objective” is designed to bring
everyone to have a deep reflection around data and big data. It is a totem, perfectly
representing the potential of new technologies, especially artificial intelligence, and a lesson
on how to deal with social issues through technology. Salvatore laconesi participates to the
new task force, promoted by the Italian Government and AgiD - Digital Agenda in 2017 2018.

Page 1
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Through this experience, Italy is designing a "data driven” national strategy in order to become
the international laboratory to deal with how to create social cohesion, solidarity, social
sensitivity through new technologies. This direction is necessary, to avoid the current
development of data and computing industry as an extractive industry. In the opinion of the
two interviewed artists and researchers, art, creativity and social awareness are key elements
to reach this goal and build a a social responsible digital revolution.

Method: Identification of creative and cultural enterprises using new technologies in an
innovative way.

Scheduling the interview with relevant personalities to represent a case study and discuss
possible interaction and collaboration between CCl and AM.

Realisation of interview
Dissemination of Content on Social Metworks: link

https: / f'www.youtube.com/watch?v=o0 ZUETIOR68

2) We achieved the realization of the 6-web tutorial, 2 for each dimension, respectively in: Mindset,
Trends, Technologies. We decided to use the Video-Pills format.

3 of the video-pills were carried out with an expert for each dimension telling us the main
challenge the Companies are facing, what kind of competencies are requested in the labour
market and for which scenarios we should be prepared in the near future.

Other 3 video-pills present the opinion o three experts of the collaboration between CCI and AVM,
which told us which element is fundamental as trend, mindset development and technology to
achieve more effective collaboration, how to facilitate the collaboration and a concrete example
from their field experience.

a. More in details, we had the first video focusing on “Mindset™, with Dr. Edoardo Fainello, in
which the main findings were related to the figure of the entrepreneur as a creative person, a
consideration of the risk variables that companies need to calculate when reviewing their
business models. Creativity serves on the one hand in the solution of concrete problems that
the company has to face. On the other hand, creativity serves to stimulate those approaches
that favour the rethinking of activities and that highlight, for example, the need to involve
other competences.

https: / f'www.youtube.com/watch?v=FIOTjT1EMh4&list=PL50]YO7CFQVCtOfwubsx5fgSaPwWwiIVOGO
&index=1

b. The second video were dedicated to the “Future Trends” the Companies have to deal with in
the next few years. Dr. Laura Aglio, listed the main trends that companies need to follow to
stay on the trajectories launched by the European Union. These are mainly digitalisation,
sustainability and the circular economy, internationalisation, which entails looking at both
European networks and cross-border cooperation.

https: / fwwew. youtube. com/ watchfv=tBDOViuZycQ

c. The third video, with the intervention of Dr. Shira Fano, focused on the diffusion of
technology in companies in the Morth East of Italy. A recent research conducted by the
Fondazione Mord Est on 306 medium-sized manufacturing companies reveals some interesting

Page 2
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facts. The sample of companies was divided into 3 clusters according to their technological
maturity and their approach to new technologies. It emerged that the relationship between
digitisation and forms of internationalisation is evident. In particular, digital technologies
make it possible, for example, to reduce costs and facilitateé companies’ entry into new
international markets.

https: /S www. youtube. com/ watchiv=ik1b3yig4DY &list=PL50]¥YO7 CFQVCtofwuSx5fgSaPwWwIVOGOG&

index=2

The fourth video shows the opinion of the CEO of Alan Advantage, Alfredo Adamo, on the topic
of key technology for future cooperation between CCl and AVM. Alfredo Adamo has many years
of experience in bringing artists and creatives into contact for the development of new
technologies including artificial intelligence and virtual reality. The expert indicates mixed
reality, i.e. augmented reality (virtual reality mixed with the reality of the real world around
us) and artificial intelligence as the most important technologies needing collaboration.
"ReHumanism”, the biannual competition for contemporary art through technology seek and
put in place the contamination of the humanistic world (artists, psychologists, philosophers)
with the world of advanced technologies. The main tool to make professionals from two words
work together are "Design thinking" sessions, "Speculative Design” and a residency period of
artists and humanist within the company.

https: / fwww. youtube.com/ watchhv=TFIVécvrfilGt=186s

e.

The fifth web tutorial bring the experience of Valentino Catricala curator of Soda Gallery in
Manchester on the topic of new mindsets needed to develop more collaboration between CCI
and AVM. The expert tells us the importance of sympathy, in its etymological meaning, as
fundamental element to unite, attracts, fascinates, and stimulates interest between two
different approaches as the creative and the technological fields. The main tools to build
sympathy and cooperation are: effective and strategic governmental plans and cultural tools.
The expert also cites some examples of successful collaboration from the past and in the
current days.

https: / /www. youtube.com/ watch?v=XoQepkKt TXo

The sixth web tutorial focused on the academic point of view on new trends of collaboration
between CCI and AVM, shown by Professor Giovanni Vaia, from the department of
management of Ca’ Foscari University and director the Digital Enterprise Lab. The expert
offers many key insights in order to better understand how businesses and the entire society
will increasingly need innovative tools and match-making between digital technologies
implementation and creative/humanistic mindset.

Matchmaking Tool

In this section we have decided to include the Deliverable “Matchmaking Profile - Cards” which can be
found at the following link on our project official website:

http:/ /www. factoryofknowledge.net /gate/ contents /community? form&id=58E5DA3DO4FFD9AEC12583
D7004CBEES
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This is the direct link to the deliverable: http://www.factoryofknowledse.net/publications/COCO4CCI-
Creativity Drives Innovation/index html

The purpose of creating a shared database is to facilitate matchmaking. Companies can consult these
short information sheets to see which other companies have shown interest in the COCO4CCI project and
can contact the participants in the piloting process. The idea is in fact to foster a vibrant and active
ecosystem of companies offering to get to know each other and, subsequently, to collaborate.

This is what they look like:

< > | i

L L WA

Report on Covid impact on CCl sector

The pandemic situation spreading on the world caused unintended effects on COCO4CCI projects and new
focuses. We developed a survey in order to better understand the main impacts of Covid pandemic in CCI
sector and the key role played by technology and digitalization in the new scenarios opening up for the
future. The main results of the enquiry have been disseminated and presented to add this important focus
to the creation of awareness for the cooperation collider.

http:/ /www. digitalenterpriselab. it/ dipartimento-management-delluniversita-ca-foscari-venezia-condotto-

uninteressante-survey-covid-19-posthttps: / /www.youtube.com/watch?v=TFIY6cvrfil&t=186s-emergency-
transformation-for-culture-and-creative-indus/

Impact and Follow-Up

Upcoming plan and steps for the website:

Simultaneously with the start of the first piloting cycle, we will be able to evaluate whether to create a
space on our website where participants can share the materials that have emerged during the course.
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Slovakia Version 1
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Author(s): Denisa RaSova (SBA)
Contributor(s): Ladislava Juhaszova (CIKE)
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General Information

Tandem Partners: CIKE, SBA

National COCO4CCI website:
Describe if you have a common or separate website, if separate explain how they are interlinked. Also
add Screenshots and links

Each Slovak tandem partner has its own website, where both share basic information and news on the
COCO4CCI project (CIKE Website, SBA Website). These websites are not interlinked. But partners created
a joint Facebook fan page (CoCo4CCl Slovakia) in the past, where all relevant information related to the
project and our target groups are spread.

CWEr
B

Fxngtugland Creative
i p u esCo%raﬂon = P—
V] Cnl?der(CoC Cl) Py e o
EEEEm =
' X . == e
COCO4CCI subpage under SBA website COCO4C( subpage under CIKE website CoCo4C(l Slovakia Facebook

Additionally, there is a separate online platform called Solved that tandem partners and project
stakeholders (CCI, AVM representatives and other experts) use as a shared website and working space.
Solved is a marketplace for sustainability-related knowledge work where you can find, hire and work with
the experts you need to create smart, sustainable and resource-efficient solutions.

The platform is adapted to COCO4CCI needs and provides additional features needed for effective
communication and online match-making. The platform is not freely accessible, it requires registration.
The platform contains:

* Main feed: aimed at posting general project-related and up-to-date information

« Chat function: you can reach out to whoever in the network (CCls, AVM, other experts, project
team)

* Media section: with all project-related outputs aimed at raising awareness like articles, podcasts
or the quiz

* AVM Challenges and virtual workplace: a section where all AVM challenges are displayed, CCI
representatives can assign to the challenges, enter the virtual workplace and start a conversation
with AVM representatives

o Experts: profiles of all stakeholders (CCI, AVM representatives, project team and other experts)

e Partners: List of partners

Page 1
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COCO4CCI Platform: Expert section COCO4CCl Platform: Partner section =~ COCO4CCl Platform: Main feed

¢ B o

COCO4CCI Platform: Chat function COCO4CCI Platform: Expert profile

Online Materials

List all of the online materials and tools with a short description and screenshot, which are available at
your COCO4CClI website, split in categories (awareness raising, training, matchmaking tool, other)

Awareness Raising

As part of D.T3.2.2, SBA and CIKE created podcast series called CREATIVITY4CIRCULARITY. In total, 6
podcasts were recorded, 2 per dimension (#mindset #technogy #trends). Out of each podcast an article in
Slovak and English was prepared and published on CIKE website. All podcasts are available on Anchor
and disseminated. Podcasts / articles are devoted to the following topics:

#MINDSET

1. Creativity and circular economy

2. Innovation in times of crisis - is sustainability and creativity the answer?
#TECHNOLOGY

3. Technologies for a sustainable future - Introduction

4. Technologies for a sustainable future - Blockchain and 3D printing
#TRENDS
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5. Service design
6. Circular Design and Biomimicry

Usshhonrd  Epivodes New Episcde ) Huttings +

COCOA4CCI podcast:
Creativity4Circularity

nax & portiaetie sewwewy

‘» Lintes on @ sty ] [ @ wessage

COCO4CCI podcast: Cirkularny dizajn a biomimikry

COCO4CO podcast: Creativity4Circularity « Mar 22

° 1 Share

3

COCOA4CCI podcast: Cirkularn...

Denisa Radova zo Siovak Business Agency sa v tomto
podcaste rozpravala s Ferom Tothom, freelancer dizajnérom @

Denisa Rafova zo Slovak Business Agency si tentokrat prizvaia
do diskusie Adama Brocku 2 inovaéného Stidia kivub @

COCOA4CCI Podcast: Kreativita ...

Denisa Rasovd 20 Slovak Business Agency si tentokrat prizvala
do diskusie Andreu Orsag, konzultantku v oblast ©

n COCOA4CCI podcast: Dizajn sluzZieb

m COCOA4CCI podcast: Technolégi...

Denisa Radova zo Slovak Business Agency si tentokrat prizvala -

6 episodes on #mindset #technology #trends
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Articles created from the podcasts

Training Materials

Quiz

Matchmaking Tool

Our matchmaking tool, COCO4CCI platform created under Solved, including its functionalities enabling
online matchmaking and networking were described above.

Other

N/A

Tracking and Follow-Up

Users and visitors of the website:

As mentioned earlier, there are 3 websites (and 1 Facebook fan page) through which we communicate:

o CIKE Website (COCO4CCI Subpage) - unfortunately, CIKE webpage does not allow collecting
information on visitors

e SBA Website (COCO4CCI Subpage) - unfortunately, SBA webpage does not allow collecting
information on visitors

e COCOA4CCI Facebook - total Page Followers 133 (+ 19 in 6 months)

e COCO4CCI Tandem website / platform - The platform is not freely accessible, prior to entering
the platform, registration is required. As of March 29, the total number of registered experts and
users is 76.

Upcoming plan and steps for the website:

Since the COCO4CCI Tandem website / platform has many functionalities, we will continue using the
platform for matchmaking activities, uploading up-to-date information and materials related to the
project and engage users to interact with each other to enable links between stakeholders.
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Author(s): Nina Vrabelj, Grit Ackermann & Ziga Lampe
Contributor(s): Chamber of Commerce and Industry of Slovenia - CCIS
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General Information

Tandem Partners: https://kreativniportal.gzs.si/

National COCO4CC| website:
Describe if you have a common or separate website, if separate explain how they are interlinked. Also
add Screenshots and links

CCIS and RRA LUR have separate webpages. CCIS has prepared webpage for AVMs and RRA LUR has a
webpage for creatives. An important part of the COCO4CCI project is to build a regional COCO4CCI online
materials for CCl and AVM. Both Slovenian partners were responsible for the implementation. CCIS has
prepared a webpage or platform, which have a good number of users from our target groups which are
AVMs. We have created an interlinked, concerted and coordinated offer for AVMs and CCls, which is fully
integrated into our organisations (online) service offer. The offer includes definition of CCI sector,
different studies, analysis and mapping of CCl sector and potential. There are case studies and best
practices of collaboration between AVM and CCl. To learn more about methodology and specific topics od
design articles, videos, tutorial, lectures, interviews are available.

AlM of these regional COCO4CCI websites is to

o Get CCl interested in collaborating with AVM

0 Get AVM interested in collaborating with CCI

0 Provide facts about AVM and the opportunities and benefits of collaboration to CCI

0 Provide information and facts about CCls potential to AWM

0 Provide practical knowledge and insights into different areas and trends in AYM (best practices,

case studies, tutorials, training materials, articles, )
o Provide information and opportunities for collaboration

Online Materials

List all of the online materials and tools with a short description and screenshot, which are available at
your COCO4CCI website, split in categories (awareness raising, training, matchmaking tool, other)
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Awareness Raising

# | Type Online | Content
since | Short
description

/

Photo / Screenshot

1 | brochure | 15/01/ | Wholbrainer
2021 brochure

e (e D03 A B PSRN |
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TRANSNATIONAL MAPPING REPORT

- POSITIONING OF THE REGIONS IN CENTRAL EUROPE -

Deliverable D.T1.3.1
Universita Ca' Fescard Venezia

Version 2
212020

©
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practices | 2021 best
practices
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Slovenia and
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Training Materials
1 | video | 15/01/2021 | Webinar e a - - -Ge iwase s
Circular KREATIVNI PORTAL
Design = T OUET AT A AR e
COcCo4ccl =
WTEve
i i |
e
- >
A’. -
Page 5

Page 31



HmilteIrcy -

European Union

CENTRAL EUROPE s

miterreg H
CENTRAL EUROPE

TIME TO INNOVATE
WEBINAR “CIRCULAR

2 | video | 15/01/2021 | Webinar
Service
Design -
COoco4ccl

THIS IS SERVICE BESIGN THINKING & DOINCG

SRS - L PG00 O0® O )

3 | video | 15/01/2021 | Service
design -
€Ooco4cal

). I Yoelube
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Version 1
03 2021

Author(s): Regional Development Agency of the Ljubljana Urban Region
Contributor(s): Tina Pezdirc Nogradek, Petra Paviic
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General Information

Tandem Partners:
National COCO4CCl website:

RRA LUR is working in tandem with project partner Chamber of Commerce and Industry of
Slovenia. We have soparate websites. Each shares material that is relevant for the target group
it is responsible for, but promotion of both webpages is made to all target groups.

Many activities were organised in order to raise awareness on the benefits of AVM and CCI
cooperation and to facilitate the match-making process.

A list, short descriptions and print screens are available below.

Online Materials

Awareness Raising

e Articles on Creative and Cultural Industries

Three articles on Creative and Cultural Industries were drafted and published. Articles discover
the importance of this sector also in connection with the advanced manufacturing industries.
Articles were drafted in Slovenian and English language and shared on RRA LUR’s Facebook page
and Regional Creative Economy Center’s webpage (subpage library).

| RCKE =
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® Best practice videos

A set of short videos illustrating benefits of collaboration between cultural and creative
industries and advanced manufacturing was produced in order to demonstrate good practice in
this field. Representatives of a company and design studio that successfully carried out a project
together spoke about their experience. Videos are in Slovenian language and with added English
subtitles.

Videos are available on RRA LUR’s youtube channel, Facebook page, Regional Creative Economy
Center’s webpage and the official page of the RRA LUR.

R e T T T
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Helo, Futurest | The bensfits of collaboration with creative sector, The Tips company eaperance
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e Phil Balagtas lecture: “Future design thinking”

A lecture titled ,,Futures Design Thinking: Speculative Design, Strategic Foresight and other ways
to respond to the future“ led by Phil Balagtas was held and the video oft he lecture posted on
RRA LUR’s youtube channel, Facebook page, Regional Creative Economy Center’s webpage and
the official page of the RRA LUR.

A locture was an Info Day for the sector of Creative and Cultural Industries. The lecture
discussed the craft of design, which evolves continuously and requires more strategic thinking.
Balagtas provided an introduction to the methods, tools and selected examples of forward-
looking best practices, both current and past, that co-created the present in which we live.

A lecture was part of the trilogy “Hello, futures!”, which focused on the importance of the
speculative design, also in connection with the connection of AVM and CCI.

+ C & youtubecom/watch?v=X0eewlCOaG4e

3 YouTube ™ rra lur = Q

Interr

CENTRE: BIOR

ways to respond to

FUTURES

HELLO

note lecture by Phil Balagtas

Hello, Futures! | Phil Balagtas: Futures Design Thinking
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Training Materials
® Workshop: Ivica Mitrovic & Oleg Suran: Speculative design: Approach, methods and tools

An online workshop “Speculative Design: Approach, Methods and Tools” was held in March 2020,
led by lvica Mitrovi¢ and Oleg Suran, professors at the Academy of Arts in Split. The video oft ho
lecture posted on RRA LUR’s youtube channel, Facebook page, Regional Creative Economy
Center’s webpage and the official page of the RRA LUR.

Participants were introduced to the present and future of speculative design and related
practices. In addition, the lecturers presented examples of speculative design with rich pictorial
and video material, which resulted from the projects in which they were involved.

A lecture was part of the trilogy “Hello, futures!”, which focused on the importance of the
speculative design, also in connection with the connection of AVM and CCI.
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Hello, futures! | lvica Mitrovié & Oleg Suran - Speculative design: Approach, methods and tools
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® How to present solutions to the AVM’s challenges

A document on how to prepare an efficient presentation of solution to the company’s challenges
has been drafted and presented at a special workshop for representatives of the CCl sector that
participated at the Creative mission. The same document was presented to the companies in
order to discuss their expectations.
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Tracking and Follow-Up

Users and visitors of the website:

RRA LUR’s communication channels are visited mostly by representatives of the CCl sector.
However, we are targeting also general public with the purpose of awareness raising.

Upcoming plan and steps for the website:

RRA LUR’s communication channel will be regularly updated with the content relevant for the
CClI sector and matching it with the AVM sector.
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