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Date of 
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24th June 2021 

Location: Online via Zoom 
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bwcon and HdM Stuttgart 

Relation to 
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D.T3.2.1  

DIMENSION Workshop 

                  3. Mindset 

Event 

Website: 

http://cocobw.de 

 Bwcon and HdM hosted a second “Future Trends” Workshop on the 24th June 2021.  

For that a Special Interest Group (SIG) of companies was organized with the goal of interdisciplinary 

networking of actors from different sectors and encouraging cross-sectoral cooperation. The SIG was 

designed as an interface and forum for the cross-domain exchange of experts from the fields of 

advertising, public relations, events, film, content and publishing industry, the technology and software 

sector and data-driven business models. 

To highlight which interconnection there might be between technology and creative companies, the SIG 

was opened by the keynote “Artificial intelligence becomes creative” from Dr Johannes Stelzer (CEO 

Colugo GmbH). In his speech, Dr. Stelzer showed that creative AI is capable of generating new content 

and solutions and he presented the new developments in the field and their effects.  

Dr. Stelzer specialises in the transfer of AI peak technology into application. He conducted research for 

over a decade at various Max Planck Institutes at the intersection of neuroscience and AI. During his 

speech, it showed different piece of arts created by Artificial Intelligence through the modification of 

existing pictures. 
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He also showed how Artificial intelligence is able to sustain a conversation with an user and even to 

write a book when fed with some inputs. 

Following this keynote and a Q&A sessions, participant were divided in three groups to discuss in an 

interactive workshop format which new business models for the creative industry might arise through 

the cooperation with other industries. 

16 participants attended the workshop.  
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